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1. KR@FOEANTHIZRE/

Size of the domestic market for clothing, etc.




o RAImMFDENTHIZARIR(E. 1990FAK(C A DIRAMEBRIZE S /Eh. 2000546 BE (S
EZKH’] (CHR(TUNDYARE, The size of the domestic market for clothing and other products began to decline in the 1990s,
but has remained basically flat since the 2000s.
® 20204 (&, FBELOOS DAL ARBRIGULARDEZE = AE =TT/
The year 2020 was greatly affected by the spread of COVID-19.
Changes in the size of the domestic clothing market Trends in domestic production of clothing, etc.
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2. fERmIFOHREID AR/

Import and export status of textile products, etc.
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2020FE DX - BB T AEHIRRT
Export status of fabrics and clothing in 2020
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Fi¥l : Global Trade Atlas | 227.9 billion yen | R | 54.6 billion yen |

All Copyright@Yoshikazu Onose ZXfRITERE



® EAIICHIFBIFILILEHERE(E. 19904 (C(FHI20EREo/eh'. 20224F(C (1.8
Mo The number of apparel items supplied domestically was 2 billion in 1990, but is expected to increase by more than 1.8 times by 2022.
® 2022F DWMARBE(IEEN—RXATO98.5% CH D, BIEE (EA) DOIEISHEL .
The import penetration rate in 2022 is expected to be 98.5% on a volume basis, with a high proportion of overseas production (imports).
ZINLIILDOEA#HE R ., EIARZINLIILHIBICH T I ERBROBAREE
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® BIIHSDAREIGMDE A (X, REHSDE AN S50%L FE5HHD.

More than 50% of clothing i fkrts from overseas come from China.

® N NI AN DEFEIVSIEE/IREDOEIEH D0, FAE 1001 ) L XK DES

B CUVSDe  Amid moves such as relocating production bases to Vietnam, the spread of the new coronavirus is also having an impact.

® A EHLEDZtibY>. EANENE/REDEIENEE(C/RDD TIEFRUL D,

Movements such as diversifying production bases and returning production to Japan will likely become important.
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3. fMERMEFOEMEYTS(FI—>/

Origins and supply chains of textile products
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BEYEEPYLUOZILDIHF LN -USZTHEEOHTE -
(F‘]) HIENMOEZTHE . I ERFBVBESY
9.000 Trends in per-household expenditures on kimonos and kimono rentals
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| — b LY ~ A
® HHIHEXDU T o1 F T — 2 (FEMIRZEPEIBE 78> TH D, dUNBENZD F1E
g_%o The textile industry’s supply chain has a complex, multi—stage structure, with many small and medium—sized enterprises involved.
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4. FFEESEOBIS R LEXTILTSm)/

Origins and supply chains of textile products




FTUWARSES & - HiIEADOXI

Adapting to new sales methods

® DtoCEDFAULERFESEN. AY— h-FRX A 1ILIZEDFHLUWLHISHIIAL DD
DD smart textiles, etc.

Online Sales
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Direct sales by manufacturers
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Expanding the market for smart textiles, etc.
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Changes in the size of the domestic smart textile market
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'U'Z7_'j' t ) >4 ADFFEs  Addressing sustainability

Adoption of SDGs etc. has led to increased activity in sustainability efforts

® SDGSEIRF(CED. YXFFEVUFTr OEEENERELL TL\Sh, ERIBIR°EL

@es@ugejc‘:%latmn and responis%f"supplya:ham managemﬁ@ﬁﬁﬁ-—\j—g%/\g_c(Etja‘l'\b\
® HIEEZE T EI/NEENZNCT ENS, BHBIBIHMELEEERIEL U TRDHEDNE

T(ZpL\hY, Since there are many small and medium-sized enterprises in the textile industry, efforts
to streamline transactions are important

SDGs HREER Resource circulation
FHioIaE2BIR B (Sustainable Development Goals: ABEE - KREBEEARE UCERHNS. ARESAEND
SDGs) (F. 20159 ADEEY = w FTHRIREN: {8 BITHhwE, filc2@8RIBARTHEL. AESHEORS
CIHERBARDI=HD20307 > >4 ] [CREBREINTULS. ZEBUR - VA O)ILETIT L. RIREDAOHCHEE
2030EETICHEMOUET LD LULEREBIIET EFEBR. El2D, e
SUSTAINABLE G(b‘ ALS SO far: Luj%%conomy The future: ng%ljggeconomy
DEVELOPMENT \J %us : Y—7 .13 J)=— Y S5— o« T S—
ol [T : (ERRER) (ﬁlﬂﬂﬁ)
Raw materlals L?Hﬁ
T =» ma*ﬂ

Product| S‘JE:’, |

] CO

Use {Eﬁ K j
@5 & 5

s Waste | BEE |
WA EESLRUES SRR '

All Copyright@Yoshikazu Onose ZXfRITERE



S )LAEADITIEs  Responding to digitalization

® 3DCG (=R A>Ea—F—D0S5 T URK) ZaaAUKE. {EEHSERFEE CDIEFR
BRI DS RT LDFAN, LEIRS TDOS > IUEH KOS TS,

® THOHUIETHIABDBEEE . KD —J8ESH T ARETEH/RUL VD
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PLM image centered on 3DCG[ Research Igguoeébfaorj&sgﬁl and medium-sized enterprises in promoting digitalization
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